Al at RBS:
Teaching Al and Teaching with Al

Xin (David) Ding& Husseinssa

Al'in Teaching: Transtormative Tools & Challenges



RBS's Al initiatives

« Undergraduate level: Al across RBS (integration approach)

* Al specific courses:
— Al'in Marketing; Leading with Al; Al in Accounting and Audlit; Supply Chain Al

« Alincorporated in existing courses:

— Audit Analytics; Cybersecurity Assurance; Supply chain trends; Management of Innovation and Tech; Investments;
Management !né Systems,”Data Analysis & Visualization

» Alfocused graduate degree programs:
— Master of Accountancy in Accounting and Analytics — Specialization in Al
— Master in IT and Analytics - Data Science and Machine Learning concentration

— MBA - Al Concentration
* BYOCmodules
* RBS/Google Al platform
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BYOC Course Structure

6 BYOC Courses (Electives) — Open to all RU Students

Online asynchronous courses designed for flexible learning.

BUILD 5 Modules per Course
Y O U R Each course consists of 3 modules.

I
r 1 Credit per Course

OWN
COURSES

Students earn 1 credit upon successful completion of a BYOC course.

65+ BYOC Modules

A diverse range of modules covering various topic, including Al



Examples of usein class

Proof-reading

Farly Drafts

Citations and bibliography

Summarizing papers/reports

Sentiment Analysis

Data analytics

Writing code

Creating scenarios and case studies

Creating exercises

Virtual TA




Benefits for Students

. |euef|ng the field

« Qvercome language barrier

Improve student’s writing

Better inquiry prompts (“googling”)

Better Critical Thinking

Better Skepticism and Review skills

Create images

Help with other tools (e.g., Excel, Tableau, UiPath)

Training students to use Al effectively can help them be ready to solve
big, interesting problems in their careers.




Artificial Intelligence & Academic Integrity

» Every syllabus should clearly state if Artificial Intelligence is allowed or not allowed
in the course.

» Student conduct statement shared with faculty and students.
» Webinars/ training for faculty.

» Strategies and suggestions to combat cheating:
« Redesigning courses to incorporate Artificial Intelligence.
» Ask students to fact check Artificial Intelligence output.

« Have specific references to class content that is not public.
« Use face to face exams.
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ChatGPT ',bCopilot

A‘ ‘n the CIassroom {"} synthesia Cam?a

Brainstorming Visualization: Trend analysis Computer Vision

Course design

Topic selection Debugging: RPA bot creation Inventory analysis
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Course Design with Al

Rutgers Business School

https://rutgers.mediaspace.kaltura.com/media/ProjectMgt_RBS/1_x1lin6ajc

{Ysynthesia


https://rutgers.mediaspace.kaltura.com/media/ProjectMgt_RBS/1_x1in6ajc

Course Design with Al
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https://rutgers.mediaspace.kaltura.com/media/Project+Management/1_xwhutczh
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https://rutgers.mediaspace.kaltura.com/media/Project+Management/1_xwhutczh
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Giving a man a fish (to feed him a day)
1s not as good as to teach the man to
fish (and feed him for a lifetime).

Book of Han




Issues with Al
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?‘Copilot

You

create a photo that visually represents the
saying: "Give a man a fish and you feed him for
a day. Teach a man how to fish and you feed
him for a lifetime.”

You

This is a chinese proverb from Lao Tsi, please add a

traditional Chinese setting, preferrably in Chinese Painting

“Give a & fish - annd you feed for & day.
. . Teach a mman how to fisw o fish
5 and you feed how forr & lifeetime.”
You - | : }

create a photo that visually represents the saying: "Give a man a fish and you
feed him for a day. Teach a man how to fish and you feed him for a lifetime.”
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'Closing the data gaps in
women'’s health

Life scsances innereation and hagithcans advancament dapend on
data, Today's data fails 1o offer a complete picture of womesn's hesalth
What can ba done®

I it i ing, T ot Firvan ieatoi et g sk MeKinsey
o & Company

Question: Does male and
female patients perceive
their inpatient services the
Same?
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Disparities in clinical studies of Al enabled dataiku
applications from a global perspective
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Male Patients Female Patients

Feature importance | SHAPLEY  Gini

Absolute feature importance

Random Forest Performance

Mean Satisfaction | 8.4/10

Mean Absolute 1.04/10
Errar

Mean Absolute 16%
Error Yo
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THANK YOU _
ANY QUESTIONS? ? §
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